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Three Years in NumbersThree Years in Numbers
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10,000+ upskilled

740+ mentoring 
relationships

35,000+ organic 
social following

75% of the community 
identify as female

100,000+ monthly 
organic social 
impressions

102 community 
events delivered

60%+ of the 
community are 
between 18- 35 

years old5 research reports

96% feel confident post workshops

100+ partners

98% 
recommend the 

mentoring 
programme

100% not for profit



About UsAbout Us

LMF Network CIC is a global 
not-for-profit social enterprise.

Our mission is to enable, educate  
and empower women and 
marginalised communities into 
tech, digital & entrepreneurship. 

We believe in creating inclusive 
programmes to empower 
confidence, accelerate careers 
and unite the community.

The LMF Network is an accessible 
network specialising in digital 
workshops, a mentoring programme 
and business coaching to build and 
upskill community.

Since launching in May 2018, the 
network has facilitated 200+ 
workshops globally, upskilled 
10,000+ people, nominated for 3 
national awards and engaged with 
over 35,000 online.

The network has its HQ in London UK, 
with its first international chapter in 
Toronto, Canada and in November 
2020 has launched its first university 
society with Queens University, 
Canada.

Our clients and partners 
include SOLA Group, 
Vodafone, PWC, Santander, 
Royal Mail, KING, British 
Embassy Lithuania, Oxford 
Brookes, Cass Business 
School, OVO Energy & TEDx 
amongst others.
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Who Is LMF According to the Community?Who Is LMF According to the Community?
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“Community of females 
trying to raise each 

other up to be the best 
they can be in their 

jobs.”

“A big supportive 
community for people 
to engage, grow and 

network in every 
possible aspect.”

“Community of females 
who help and support 
each other to achieve 

great things.”

“Bringing opportunities 
to everyone, taking 
control of your own 

career and 
development.”

“LMF bring people 
together to develop and 

encourage.”

“LMF provide a space to 
help mentor women, 

rise up and build their 
confidence to be more 

prominent within the job 
market.

 “You build a community 
of new graduates and 

more experienced 
individuals to give advice 

on how to navigate a male 
dominated job market.”

“LMF leads the 
conversation around 
gender equality and 

equity.”



LMF Network Locations & Founders
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LMF Queens

Kingston, Canada

LMF Toronto

Toronto, Canada

LMF Network (HQ)

Global

LMF Network Locations & Founders



Sonya Barlow
Sonya Barlow is an award-winning entrepreneur, founder of the LMF 
Network, diversity business coach and motivational speaker. Her efforts are 
focused on bridging the skills gap and creating inclusive cultures. 

She has delivered two TEDx Talks and is acknowledged as an international 
keynote speaker. Sonya has had her articles published in Metro, Sifted EU 
and The Telegraph. Her inclusion businesses have partnered with global 
companies such as Babbel, Steady, Institute of Coding, GoCo Group, 
Barclays, Financial Times and BMW.  In 2020, she was named as one of the 
Most Influential Women in Tech (Computerweekly), Winner of the Women in 
Software Changemakers (Makers and Google), Top 50 BAME Entrepreneurs 
(TechRound), Future Shaper 2020 (Marie Claire) and Forbes 30 Under 30 
Shortlist runner up 2021.
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In 2021, Sonya became a published author sharing her debut 
handbook on entrepreneurship, business & becoming your own 
boss titled: Unprepared to Entrepreneur and was announced as 
the host of BBC Asian Network’s The Everyday Hustle.

Founder & CEOFounder & CEO

https://www.linkedin.com/in/sonyabarlow/
http://www.youtube.com/watch?v=YmlDNi9zPd4
http://www.youtube.com/watch?v=ok-WTMCSX7I
https://www.amazon.co.uk/Unprepared-Entrepreneur-Madness-Starting-Business/dp/1398601489


Beenish Saeed
Beenish Saeed is an award-winning technology author, founder of LMF 
Toronto, a revenue operations GTM leader & inclusion strategy coach. 
Remote SaaS cultures, immigration mobility & reduction in digital divide are 
her main focuses for social impact.

She is a three-time Harvard University Outstanding Diplomacy award 
winner, an International Chancellor's Scholar at University of Sussex & was 
awarded the International Leader of Tomorrow accolade by the University 
of British Columbia. Beenish has led $150M+ year-over-year ARR at 
high-growth SaaS companies, and is a pioneer in revenue operations. 
ChefHero named her as one of 21 Women Making Their Mark In 
Technology. She was also featured in New Scientist, Dawn News, The 
Herald, The Express Tribune & other publications. 
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Beenish's inaugural book, Data Governance: Governing Data For 
Sustainable Business was published in May 2021, and described 
as a "must read" by The Financial Times & a "holy grail of data 
governance" by the British Computer Society. 

Founder, LMF TorontoFounder, LMF Toronto

https://www.linkedin.com/in/beenishsaeed/
https://shop.bcs.org/store/221/detail/WorkGroupByIsbn/9781780173757
https://shop.bcs.org/store/221/detail/WorkGroupByIsbn/9781780173757


Founder, LMF Queen’s University Founder, LMF Queen’s University 
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Shanzeh Chaudhry
Founder, LMF Queens

Founder of Like-Minded Females (LMF Network) 
Queen’s University. She is passionate about 
bringing change and up-lifting the student 
community. Inspired by many female leaders 
worldwide. 

She is currently completing her Bachelor of 
Science Honours in Chemistry in addition to a 
Smith Certificate in Business that provides 
essential critical thinking and team management 
skills.

https://www.linkedin.com/in/shanzehchaudhry/


Our Capability StreamsOur Capability Streams

MENTORING

LMF (2021) research found 
that 50% of women believe 
they need a mentor to 
progress versus 5% of men. 
The LMF mentorship 
programme, is a 
comprehensive 6-month 
multimedia programme to 
provide supportive 
relationships, opportunities 
and tools to achieve one's 
career goals. 

MENTORING

LMF (2021) research showed that 
less than 48% of individuals have 
knowledge around diversity and 
inclusion, despite this being an 
imperative aspect to foster the 
reality of belonging. Diversity 
ensures differences are 
celebrated and taken into 
account when creating cultures. 
LMF supports companies in 
building out the training, 
processes and policies to treat 
these differences as an asset.

LMF (2021) research found there 
are 5 reasons why those from 
lower social backgrounds find 
it difficult to progress, within 
the top 3 being a lack of 
confidence; negotiation skills 
and understanding of what 
careers actually mean. The LMF 
programme uses interactive 
and informative sessions to 
educate, empower and enable 
social mobility.
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DIVERSITY & 
INCLUSION

DIVERSITY & 
INCLUSION

SOCIAL 
MOBILITY
SOCIAL 

MOBILITY



Team TestimonialsTeam Testimonials
“I’ve been very 
lucky to join 
LMF right after 
the end of my 
university 
studies. 

I’m proud 
to be part of a 
community that aims to empower 
people, educate and help them to 
build their confidence and provide a 
community. 

Since I have been part of LMF not 
only do I feel more confident but I 
have also really acquired more 
practical skills and experience.” 

“I’ve really enjoyed my time 
with LMF, I’m continuously 
learning and meeting new 
people. I’m developing skills 
such as public speaking and 
being able to do something 
that makes a real impact. 

Most of all, I’m so thankful to be 
working with truly inspiring 
Women who show 
me each 
day just 
what 
we can 
and will 
achieve."

“It’s been about two years since I 
connected with the network and I 
love how flexible my role is as it 
compliments my personality and 
strengths. I love talking to anyone 
and hosting the weekly catch-ups 
on zoom was perfect for me as well 
as sharing and advertising 
workshops online via social media. I 
can’t go anywhere 
without feeling 
compelled to tell
 anyone I feel 
would benefit 
from the 
community 
to connect!”

Naomi Ediru 
Slack Community Manager LMF

Eleonora Papini 
Data Analyst LMF

Preiti 
Randhawa 
Operations & 
Events LMF

12



Team TestimonialsTeam Testimonials

“The past year with LMF has 
been such a great experience. 
I’ve been able to work on things 
I wasn’t able to before, and 
continue to do so - 
enabling me to get outside 
my comfort zone. 

I’m proud to be part of such an empowering and 
supportive community. 

Although LMF Toronto is still building its place, I’m so glad 
to be working with such amazing and talented people 
who strive for the best.” 

Karen Mork
UX Designer & Content 
Creator, LMF Toronto

Clarisse Chia
Product Manager & Social Media 
Coordinator, LMF Toronto
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“LMF came into my life at the exact moment that I 
needed it. After getting laid off from my job during the 
pandemic, I found guidance through its mentorship 
program. I joined the LMF Toronto team as a volunteer 
shortly after, and for the first time in my life I was 
surrounded by career-focussed, ambitious women. 
Being a part of this team has opened my eyes to 
what my life could be, and motivated me to grow and 
level up. I am happy for the 
opportunity to work on the 
LMF website and support the 
company in the best way 
I know how. Thank you.”



Three Years of LMFThree Years of LMF

We are proud to share our 
Impact Report (2018–2021) 
which highlights the 
positive impact LMF has 
made on the community.

This report details some of the 
ways we have demonstrated our 
commitment to driving diversity 
and inclusion, social mobility & 
mentoring .

Our Impact Report gives a 
snapshot of what we achieved in 
three years, none of which would 
have been possible without the 
support of our community, 
partners and team.

Since 2018 we provided access to 
opportunities for 35,000+ diverse 
individuals globally, ranging from 
building confidence to new job 
opportunities.

We are hugely thankful to our 
community and ecosystem 
for their continued belief in 
LMF Network and we look 
forward to taking strides 
ahead, together, in the future.

14



Community StatisticsCommunity Statistics
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75%+ Of Our Community Identify As Female75%+ Of Our Community Identify As Female

68%
first generation in 

their family to attend 
university

41%
have been educated to 

degree level

42%
White

24%
Asian 

(East and South)

14%
Mixed

(or dual heritage)

10%
Hispanic

10%
Black
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FEMALE MALE NON BINARY GENDER 
NEUTRAL

We are always improving the service and 
experience for our community. 

That’s why we are collecting data from our 
members to be a better network. 

Here you can fill the community survey.

Data captured- 1st July 2021

https://docs.google.com/forms/d/e/1FAIpQLSe6sx_cXsVjKKyG36dq84T_HsoAXrZ_xjdZxjwQCvX9ItPmkw/viewform?vc=0&c=0&w=1&flr=0


90% Of Our Community Have Work Experience90% Of Our Community Have Work Experience
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Aged
26-35

Aged
36-45

Aged
18-25

Aged
over 45

We work hard to create inclusive cultures, 
educate and get more diverse talent into 
the tech and digital industries. 

Employed  52%
Entrepreneur  24%

Student   14%
Self-Employed   5%

Unemployed   5%

41%41%
between 

5 & 10 years 
of work 

experience

32%32%
between 

1 & 5 years
of work 

experience

18% 9.1%18%
more than 

10 years
of work 

experience

9.1%
no

experience

Data captured- 1st July 2021



Our Community Members Are Global Our Community Members Are Global 

31%

69%16,516
LMF Network’s website data showed that 69% 
of our visits in the last 365 days came from the 
United Kingdom, 9% from the United States, 
and 3% from Canada. 

The remaining 19% are mainly from Asia and 
mainland Europe, totalling 81 different 
countries.

16,516
website 

sessions in the 
last 365 days

69%  from the UK

31%  from all over 
  the world 

18
Data captured- 1st July 2021

https://www.lmfnetwork.com/


LMF Network Published 5 Research Reports in 2021LMF Network Published 5 Research Reports in 2021

It’s imperative that data drives our decisions to ensure we are truly tackling the 
problem and creating equitable solutions. 
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“Less than 50% know about 
diversity and inclusion.”

“95% believe there are biases in 
hiring and recruitment.”

“50% of women believe mentoring is important 
to progression versus 5% of men.”

https://drive.google.com/file/d/1vOlrbHB3zdtKbvFWhbS69fFaIuPQTJsT/view
https://drive.google.com/file/d/1dnoLJ8L5uW2sMRI8ipBs01mYj9nhqtDt/view
https://drive.google.com/file/d/1swbPbF-6gAgWhFl45DzAXWrNX3xdcyQu/view
https://drive.google.com/file/d/1tLW-XAs4rCJfotM6iKfc9XtuJylaFmzB/view


Our ChannelsOur Channels

@LMFNETWORK hello@lmfnetwork.com



Community Members Sharing Their Opinions on Our BlogCommunity Members Sharing Their Opinions on Our Blog
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At the end of 2020, we decided to launch a 
new channel to communicate important 
topics and share our community’s opinions. 

Since the start of 2021, we have published 
50 articles about cognitive bias, diversity 
and inclusion, mentoring, combatting 
imposter syndrome, and building 
confidence. 

Moving forward, we aim to release two new 
weekly blogs and topics.

If you want to collaborate on LMF’s blog, get 
in touch with us!

Data captured- 1st July 2021

https://lmfnetwork.medium.com/
https://lmfnetwork.medium.com/


On Average, We Reach 100K Monthly Impressions On Average, We Reach 100K Monthly Impressions 

35K+

0

100%100%
led by volunteers

0
sponsors or 

paid ads
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35K+
engaged users

LMF’s LinkedIn page is the most active 
social media platform in the network. 

We have 10,530 followers, and we have 
grown 66% in the last 6 months. 

On average, we achieve more than 
100,000 monthly impressions and without 
any advertisements or sponsored posts!

LMF Instagram accounts have combined 
efforts of 6,000+ followers.

Our audience: 
90% women
Between 18 and 44 years old. 
Mostly from the UK, USA, Canada, 
India and Pakistan

Data captured- 1st July 2021

https://www.linkedin.com/company/like-minded-females
https://www.instagram.com/lmfnetwork/?hl=en


102 Accessible Community Events102 Accessible Community Events

96%5,177102 96%
feel more confident to take 

new challenges after 
following our workshop

102
events

5,177
online tickets

sold
23

We host regular events, workshops and 
webinars online and offline 

Due to face-to-face restrictions, LMF’s events are still 
strictly online. However, we are still actively empowering 
and educating our community. 

In these three years, we organised 102 events through 
Eventbrite, where 5,177 people attended online and 
1,000s of people showed up in person.

Data captured- 1st July 2021



A Real Community By The CommunityA Real Community By The Community
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Community Social Interaction Opportunities

As an active network, we are always looking for new ways to engage with our 
community. These initiatives are possible thanks to our members, such as:

Weekly Meetings

Led by Naomi Ediru 
and Georgina Stapley

Yoga Sessions

Led by Abigail Dunstan

Live Events 

 Hosted by Preiti Randhawa 
and Maya Welford

https://zoom.us/meeting/register/tJMudu-qrTojGtHqoEcGigTik3ZFWIJDGAvg
https://zoom.us/meeting/register/tJMudu-qrTojGtHqoEcGigTik3ZFWIJDGAvg
https://www.linkedin.com/in/naomiediru/
https://www.linkedin.com/in/georginastapley/
https://zoom.us/meeting/register/tJcof-ytrjIjGtVEepmG2iQGE6swLlLE7vK9%C2%A0
https://zoom.us/meeting/register/tJcof-ytrjIjGtVEepmG2iQGE6swLlLE7vK9%C2%A0
https://www.linkedin.com/in/abigail-dunstan-2b81a5185/
https://www.eventbrite.co.uk/o/lmf-network-like-minded-females-17180729100?internal_ref=login
https://www.linkedin.com/in/preitirandhawa/
https://www.linkedin.com/in/maya-welford/


Mentoring 
Programme
Mentoring 

Programme

@LMFNETWORK hello@lmfnetwork.com



Mentoring Programme Pilot for 140 People 
Across 18 Countries
Mentoring Programme Pilot for 140 People 
Across 18 Countries 
In June 2020 We Launched Our Pilot  Programme

It was a 6-month virtual programme which saw 140+ 
matched mentor and mentee relationships across 
18 countries. 

We designed and delivered 6 interactive workshops, 
4 tea times and encouraged a supportive online 
community. 

We ran three streams to ensure all topics were 
covered:

Career acceleration 

Career transitioning 

Finding your passion

Read more about the pilot programme in the following blogs (The Importance of Mentoring) and (#MentoringMatters) 26

£10K pay 
rise

Increased 
confidence

Internal 
promotion to 

senior level with 
pay bump

https://lmfnetwork.medium.com/what-is-the-importance-of-professional-mentoring-ed9c71db8259
https://lmfnetwork.medium.com/mentoringmatters-lmfnetwork-mentoring-programme-2021-capa-bcd5ea9d2116?source=user_profile---------47----------------------------


Mentoring Programme 2021 for 600 People 
Across 14 Countries
Mentoring Programme 2021 for 600 People 
Across 14 Countries
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In February 2021, we launched the largest digital 
mentoring programme by a not-for-profit in the UK. 
More than 600 participants from 14 different countries 
signed to be part of this initiative. 

For this second cohort, we partnered with organisations 
like Stripe, Perlego, Knowledge Transfer Network (KTN), 
Capital Placement and Charity Learning Consortium.

121 sessions reserve mentoring 
sessions

Monthly workshops for mentees 
and mentors

Interactive Slack and LinkedIn 
group

Access to partner organisations 
and their opportunities

Support from the wider community

Read more information on the blog entry about the 2021 programme here.

https://techround.co.uk/news/largest-virtual-mentoring-programme-launched-by-charity/
https://techround.co.uk/news/largest-virtual-mentoring-programme-launched-by-charity/
https://lmfnetwork.medium.com/i-didnt-know-i-needed-a-mentor-until-i-had-one-b98346d73d70


Mentoring Partner Feedback 2021Mentoring Partner Feedback 2021
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“We are so excited 

to be partnering 

with the LMF 

Network and 

together continuing 

to disrupt the job 

market with young 

and diverse talent.”

Vinay Vimalan
CEO of Capital 
Placement

“There is a strong body of 

evidence that mentoring 

can be an effective way to 

move the needle on 

improving diversity in 

professional settings, so 

we’re excited to partner 

with LMF. We’ve had dozens 

of mentors from Stripe sign 

up to be a mentor already, 

and we’re eager to get 

going.”

Aarthi Paul  
Enterprise Lead 

“I am incredibly 

thankful for the tools 

my mentor has 

given me to 

manage my stress 

and concerns 

independently - it 

feels very 

empowering!”

Lucy Hoyle
Curation Executive

“We are excited to be 

part of this project 

and are looking 

forward to seeing the 

results and feedback 

to really gauge its 

impact on those 

involved.” 

Martin Baker
CEO of the Charity 
Learning Consortium

“KTN and LMF work in 

collaboration to 

create a vibrant 

community of female 

role models, sharing 

knowledge and 

encouraging 

entrepreneurial 

growth for women 

throughout the UK.”

Siwan Smith
Diversity and 
Inclusion Lead



The Largest UK Based Mentoring ProgrammeThe Largest UK Based Mentoring Programme

70%
0-5 years work 

experience

90%
women or

gender fluid 29

600+
participants 16+

countries

97%97%
were “matched 
with a perfect 

mentor” 98%98%
will recommend to a 

friend 
(mentor & mentee)89%89%

felt upskilled after 
each workshop

93%93%
feel more confident in 

determining their 
career goals

600+
16+

70%

90%



Women in Tech Mentoring ProgrammeWomen in Tech Mentoring Programme
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Enabling Women into Technology

Due to a high demand, we decided to launch a three-month 
mentoring cohort this autumn 2021. 

A comprehensive multimedia programme open to everyone 
from everywhere to provide supportive relationships, 
opportunities and tools to achieve our members’ goals. 

It will cover topics such as goal setting, personal branding to CV 
and interview skills, and public speaking.
 
First special edition cohort launches October 2021:

3 months
100% virtual
Limited seats



Mentoring Programme for MenteesMentoring Programme for Mentees
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If you are interested here is the survey link to 
express your interest.

What does the programme consist of?

A monthly programme for Women in Tech.
 
The programme will deliver:

1 hour of mentoring 121
6 career-based workshops, led by experts 
and partners
Mentor and mentee training
Data collection, mentoring roundtables 
and research blog

As a mentee you will promote personal and 
professional development. A mentor can help 
you identify the skills needed, set goals 
together, and help you stay focused and on 
track in your career. 

They can help you navigate various work 
situations based on their own experience in 
their organization.

https://docs.google.com/forms/d/e/1FAIpQLSe_NPsJmAUxnQNBg-u-XQF1yPpEECC2v_Rbui743b2HJj2fzg/viewform
https://docs.google.com/forms/d/e/1FAIpQLSe_NPsJmAUxnQNBg-u-XQF1yPpEECC2v_Rbui743b2HJj2fzg/viewform
https://docs.google.com/forms/d/e/1FAIpQLSe_NPsJmAUxnQNBg-u-XQF1yPpEECC2v_Rbui743b2HJj2fzg/viewform


Mentoring Feedback: MenteesMentoring Feedback:

“When I joined this program, I was really 
confused about my future career 
prospects. While I have a great job, I'm 
looking to make a career move and 
switch industries which is quite an 
overwhelming and difficult task to 
accomplish. My mentor has really 
helped me in mapping out the path I 
need to take in order to understand 
what I want to be doing with my career 
by not only acknowledging my concerns 
but giving advice that has helped me 
find answers myself and has pushed 
me towards the right direction.”

Aleena Ahmad
Mentee 32

"I've learnt so much about 
myself in the past few 
months, largely thanks to my 
mentor asking the right 
questions and giving me 
useful exercises for 
self-reflection. Being more 
self-aware enabled me to 
stop a recent period of 
burnout before it got too 
serious. I am incredibly 
thankful for the tools my 
mentor has given me to 
manage my stress and 
concerns independently - it 
feels very empowering!”

Lucy Hoyle
Mentee

 Mentees



“Initially I used to get nervous during interviews and used 
to forget the things I know or I am good at but with the 
help of my mentor and her life experiences stories I was 
able to be more confident and relaxed during the 
interview and I got an internship offer.”

Asu Kaur
Mentee

“I have always been a self-critical person but the 
encouragement from my mentor has meant that I am 
not so hard on myself now and give myself more credit. 
This in particular has been a big change for me and 
would not have happened if it wasn't for my mentor :-)”

Farah Shariff
Mentee

33

Mentoring Feedback: MenteesMentoring Feedback: Mentees



Mentoring Programme for MentorsMentoring Programme for Mentors
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What does the programme consist of?

A monthly programme for experts in tech.
 
The programme will deliver:

Mentor networking lunch & learns
1 hour of mentoring 121
Mentor and mentee training
Data collection, mentoring roundtables 
and research blog

If you are interested here is the survey link 
to express your interest.

As mentors you will gain the opportunity to 
reflect on your own development, build on key 
skills such as listening, questioning, facilitation, 
empathising and rapport building.

Our programme invites you to believe in your 
confidence and self-esteem, whilst leveling up 
others through your support.

https://docs.google.com/forms/d/e/1FAIpQLSe_NPsJmAUxnQNBg-u-XQF1yPpEECC2v_Rbui743b2HJj2fzg/viewform
https://docs.google.com/forms/d/e/1FAIpQLSe_NPsJmAUxnQNBg-u-XQF1yPpEECC2v_Rbui743b2HJj2fzg/viewform
https://docs.google.com/forms/d/e/1FAIpQLSe_NPsJmAUxnQNBg-u-XQF1yPpEECC2v_Rbui743b2HJj2fzg/viewform


Mentoring Feedback: MentorsMentoring Feedback: Mentors
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“My mentee has been going above and beyond 
and has gone for interviews just for the 
experience and putting herself out there. Really 
proud.”

Morgan Poulter
Mentor

“I was looking for volunteers to run a program 
pilot, and even though I advertised it to my wider 
network, the most committed people were all 
through LMF! So the 3 volunteers I chose were all 
part of LMF and I loved working with them all.”

Julia Tomasini
Mentor



Mentoring feedback: MentorsMentoring Feedback: Mentors
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"My mentee and I discussed the topic of women in tech 
and I challenged her to go and do some further 
research on the topic and find out about women in the 
industry. I was really proud of her for coming back to 
me during the following week and having a whole new 
perspective on the topic after actively contacting 
women who work within tech and reading a bunch of 
articles...We’ll be working on her research and 
presentation skills to ensure she will be confident in not 
only her knowledge but her presentation of it during 
potential interviews. She is very receptive to comments 
and observations so I believe we can achieve a lot of 
her goals by the end of the programme."

Tina Pienkuukka
Mentor



Mentoring Programme WinsMentoring Programme Wins
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£13K pay rise

New job in the 
Big 4

Winner of startup 
accelerator

Transition from 
product 

manager to UX

Paid internship for 6 
months in tech 

journalism

Increased confidence 
to move to a new city



38

LMF Network partnered with Capgemini to bring an 
interactive workshop for the 2020 mentoring 
programme. 

Objective: Educate participants about consultancy 
and invite those who have side hustles to consider 
consultancy as an option. 

Why? Capgemini wanted to be seen as a destination 
employer for diverse candidates. They  wanted to 
mitigate the stigma associated with side hustles, as 
this help to build career and professional skills such 
as stakeholder management, time management and 
innovative thinking.

How ‘Side Hustles’ Can Complement Your Career!
LMF x Capgemini

Read more detailed information on the blog entry about the event here.

LMF x Capgemini

https://lmfnetwork.medium.com/lmf-x-capgemini-how-side-hustles-can-complement-your-career-8c1d44144823


The workshop was split into three focus areas:

1. Education: Introductory session discussing the consultancy business, 
technology industry and Capgemini.

2. Empowerment: Interactive panel consisting of 4 Capgemini women 
with side hustles sharing their journey.

3. Enablement: Open Q&A live-streamed on Youtube, LinkedIn and Zoom.

85% of those who attended were inspired to start a side hustle 
because of the content shared in the workshop, of whom 60% were 
in a full-time role and 30% looking for their first job or a student. 

Before the session, only 18% of attendees knew about a career in 
consultancy. After the session, 89% of the attendees considered a 
career in consultancy and 90% a career at Capgemini.

100% of the attendees enjoyed the session and would recommend it 
to a friend.

39

How ‘Side Hustles’ Can Complement Your Career!
LMF x CapgeminiLMF x Capgemini



Diversity & Inclusion
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Diversity & Inclusion



Why D&I Programme for Companies

1. Research by Mckinsey & Company shows that ethnically 
diverse companies are 35% more likely to outperform other 
companies.

2. Research shows that It is essential to have a diverse and 
inclusive work environment because lack of diversity 
means that when a victim is discriminated against or 
harassed, they are more likely to feel that they are alone 
and stay silent about what they experienced. Not reporting 
an act of discrimination or harassment can lead to the 
creation of a toxic work environment. 

3. Lack of diversity also means that offensive and tone-deaf 
deliverables may be approved and released upsetting 
clients. Creating a happy environment for all employees 
can lead to employees being happy and producing work to 
their best ability. 41

Happy Inclusive Environments Can Lead To 
Increased Happiness and Productivity
Happy Inclusive Environments Can Lead To 
Increased Happiness and Productivity



Why D&I for People

1. Many sectors in the UK lack diversity, for example, 
there are only 23% of women on boards in technology, 
media and telecommunications sectors. 

2. There are only 2.6% of ethnic minorities on the UK tech 
boards. 

3. 6% of autistic adults in the UK are in full-time paid 
employment, and only 32% are in some kind of paid 
work. 

4. Not only is there a lack of representation of ethnic 
minorities, women and autistic adults. Research has 
found that women, ethnic minorities and those with 
disability are also more likely to face bias and 
discrimination at every stage of their career.
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Ethnically Diverse Companies Are 35% More 
Likely to Outperform KPIS
Ethnically Diverse Companies Are 35% More 
Likely to Outperform KPIS



6 Ways We Can Support Your DE&I Goals6 Ways We Can Support Your DE&I Goals
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1

2

3

Coming on board as your external DE&I partner to support on focus areas.

4

5

6

4343

Co-creating talent attraction events to build careers.

Delivering an audit of the company brand, media and social channels to ensure 
inclusion is reflected.

Building a programme to support inclusive hiring, including your own 
personalised LMF mentoring programme.

Providing management with leadership training: how to manage 
difficult conversations, conflict resolutions, etc.

Training staff members on how to hire and retain talent inclusively, including 
interview practise.



Diversity & Inclusion Workshop FeedbackDiversity & Inclusion Workshop Feedback

“It was a pleasure working with LMF on the implementation of 
the workshop within the framework of the Europe@School 
Inclusion week. LMF helped JEFs from different backgrounds and 
countries develop their knowledge on diversity and inclusion 
and reflect on how to be more inclusive in our activities.”

Leonie Martin
President JEF Europe
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“Sonya from LMF gave our team a thought-provoking training 
on Diversity and Inclusion, which gave both direction to some of 
our ongoing projects, and breathed life into some new ones. 
The workshop was open and gave people space to share their 
thoughts without judgement- would recommend!”

Carmen Guillen
Editor in Chief at Unfold

https://www.linkedin.com/in/leonie-martin-664a2827/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base%3BlaGovYd6REOTMGsV85l9HA%3D%3D&licu=urn%3Ali%3Acontrol%3Ad_flagship3_profile_view_base-recommendation_details_profile
https://www.linkedin.com/in/carmenaguillen/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base%3BlaGovYd6REOTMGsV85l9HA%3D%3D&licu=urn%3Ali%3Acontrol%3Ad_flagship3_profile_view_base-recommendation_details_profile


Diversity & Inclusion Workshop FeedbackDiversity & Inclusion Workshop Feedback

“Sonya is a highly-skilled and professional public 
speaker. She can be relied on to deliver a useful, 
engaging and inspiring material to an audience of 
any nature and size. Sonya and I have worked 
together on a series of events for the DEI and gender 
equality initiatives at Taboola. Each event went 
smoothly and received a ton of positive feedback 
from all involved - Taboola clients and employees, 
as well as LMF members.I would confidently 
recommend Sonya to anyone to deliver workshops, 
DEI coaching/training, speak at events and facilitate 
partnerships with Like Minded Females.”

Anya Libova
Strategic Publisher Partnership at Taboola

“The LMF network has been an amazing 
member of the Enterprise Nation 
community, supporting female founders 
to thrive. Sonya from LMF has delivered 
excellent training and recently gave a 
fantastic presentation on the 
introduction of diversity and inclusion. 
Would highly recommend Sonya & The 
LMF Network and look forward to 
working together.”

Lauren Malone
Head of Female Entrepreneurship at 
Enterprise Nation
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https://www.linkedin.com/in/anyalibova/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base%3BlaGovYd6REOTMGsV85l9HA%3D%3D&licu=urn%3Ali%3Acontrol%3Ad_flagship3_profile_view_base-recommendation_details_profile
https://www.linkedin.com/in/lauren-malone-631125a0/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base%3BlaGovYd6REOTMGsV85l9HA%3D%3D&licu=urn%3Ali%3Acontrol%3Ad_flagship3_profile_view_base-recommendation_details_profile
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In the UK, 24% Of Women Experienced 
Downward Mobility Compared to 21% Of Men
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Why do we have a social mobility programme?

1. In the UK, 24% of women experienced downward mobility 
compared to 21% of men between 2014 and 2018.

2. Ethnic minorities who were born outside of the UK (especially 
African, Bangladeshi and Other Asian backgrounds, and 
Pakistani men), were 10-20% more likely to experience 
downward mobility than White British workers.

3. It was found that those from working-class backgrounds 
earn less and find it harder to progress, even if they have the 
same degree from the same university as someone from a 
more affluent background.

4. Furthermore, the research found that for Black British women 
with working-class origins, working in top jobs, the “class 
pay gap” is £20,000.

In the UK, 24% Of Women Experienced 
Downward Mobility Compared to 21% Of Men



Social Mobility ProgrammeSocial Mobility Programme

What are we offering?

A series of workshops focused on the top 5 skills or 
areas that respondents expressed an interest in 
developing.

What's the aim? Deliver a series of high-impact 
workshops throughout 2021 to support with career 
development, open to all.

What will the impact be? Help the LMF community to 
upskill in areas they expressed an interest in, ultimately 
supporting career development and progression.

How can you support? Sponsor the Social Mobility Pillar, 
partner with us or publicise and engage in our 
workshops.
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LMF x Taboola
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LMF Network partnered with Taboola to deliver 3 
interactive events in the Taboola offices.

Objective: Educate participants about digital agency, 
whilst touching on important topics such as burnout, 
imposter syndrome and financial literacy. 

Why? Taboola wanted to be seen as a destination 
employer for diverse candidates. They wanted to 
mitigate the stigma associated with working for a 
digital technology company and focus on delivering 
empowering sessions for their internal employees; 
whilst inspiring external employees to join the 
company. 

3 In-Person Events for Community and Talent Attraction
LMF x Taboola

Read more detailed information on the blog entry about the event here.

https://blog.taboola.com/coming-together-to-celebrate-women-the-like-minded-females-x-taboola-event-series/
http://www.youtube.com/watch?v=pRBttUdzKqc
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The events were split into three focus areas:

1. Confidence and imposter syndrome: Overcoming 
negative thought patterns

2. Mental health and wellness: Balance versus 
burnout 

3. Financial literacy: Money matters

● Over 300 attendees across 3 events.

● From each event, at least 15% of attendees shared 
their CVs and converted into potential interviews or 
actual interviews. 

“This was exactly the type of energy we 
wanted to bring into our very own 
Taboola offices, and the perfect 
organization to help us up-skill 
attendees on topics that aren’t often 
discussed. It was also critical that the 
experience be completely inclusive and 
open to people of all genders from all 
walks of life.”

Anya
Senior Sales at Taboola

3 In-Person Events for Community and Talent Attraction
LMF x TaboolaLMF x Taboola



Social Mobility Workshop FeedbackSocial Mobility Workshop Feedback

“Sonya talked on a panel on Imposter 
Syndrome at the FT with me and other 
colleagues. The panel had an amazing 
response from people watching and 
Sonya’s advice and words really helped 
me. I hope I get the chance to speak or 
work with Sonya in the future.”

Natasha McCann
Solutions Architect at Amazon Web 
Services 

“We invited Sonya to be the external speaker at 
an employee panel about overcoming Imposter 
Syndrome and I was impressed by her from the 
very start. Not only are her experience and 
candour impressive, but she came to all 
preliminary meetings prepared with all the right 
questions. Her knowledge came through at every 
stage of the process and the event was a huge 
success! This is clearly a topic that touches 
many, and I am sure we wouldn't have been as 
successful had it not been for her 
well-researched advice. Thank you, Sonya!”

Mercedes D.
Global Marketing Specialist at Washington Post 
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https://www.linkedin.com/in/natasha-mccann-7b5851102/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base%3BlaGovYd6REOTMGsV85l9HA%3D%3D&licu=urn%3Ali%3Acontrol%3Ad_flagship3_profile_view_base-recommendation_details_profile
https://www.linkedin.com/in/mercedesdomenech/
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“Sonya’s contribution as a panellist at our 
employee Impostor Syndrome event conjured 
a compelling mixture of vulnerability and 
gravitas. Her warmth in sharing personal 
stories, coupled with her expertise and 
practical tips, made it not only a thoroughly 
enjoyable event but one from which attendees 
took something away to put into practice 
immediately as well as consider further. We 
had record turnouts and incredible feedback 
for the session and look forward to inviting 
Sonya back for events in future.”

Krystle Cook
Principal Business Analyst at Financial Times 

Social Mobility Workshop FeedbackSocial Mobility Workshop Feedback

https://www.linkedin.com/in/krystlejadecook/?lipi=urn%3Ali%3Apage%3Ad_flagship3_profile_view_base%3BlaGovYd6REOTMGsV85l9HA%3D%3D&licu=urn%3Ali%3Acontrol%3Ad_flagship3_profile_view_base-recommendation_details_profile
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LinkedIn Campaign for IWD 2021
LMF x LinkedIn

LMF Network partnered with LinkedIn for IWD 2021.

Objective: Showcase women led communities using 
Linkedin to educate, inspire and enable change within 
the industry.  

Why? LinkedIn wanted to highlight the great work 
communities are doing and shift their perception 
from a job site to a community network.

In 24 hours, we generated:

75K impressions

49 comments

730 likes

LMF x LinkedIn
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Campaign for IWD 2021
LMF x RENS

LMF Network partner with Rens for IWD 2021.

Objective: Showcase the difficulties women go through 
as members of society and to shout that we are done 
pretending to be something we are not.

Why? Rens are a footwear lifestyle brand founded and 
led by a diverse group of individuals focused on 
equality, sustainability and equity.

The campaign was recognised in:

Campaign Live

Creative boom

Flair journal

Daily advent

Pinterest

LMF x RENS

http://www.youtube.com/watch?v=f-CjRY3pT3I
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Campaign for IWD 2021
LMF x Monki

LMF Network partnered with Monki for IWD 2021.

Objective: Guide students in setting powerful and valuable 
goals to drive their career aspirations by learning from 
shared experiences among women in varying industries.

Why? Monki are a fashion brand passionate about leading 
change, providing equitable fashion opportunities and 
moving away from airbrushed models.

LMF x Monki

“Monki is a purpose driven fashion brand, and together with our 
community, partners and collaborators we want to be part of driving 
change in the world. We believe we have the responsibility 
to use our global platform for good. To change how women are 
represented in the industry, to promote self-love and to fast 
forward gender equality – so that’s exactly what we’re going to do.”

Jennie Dahlin-Hansson
Managing Director at Monki

https://www.monki.com/we-are-monki/salute-sisterhood/collabs/international-womens-day/


LMF Toronto x Book Fairies Worldwide LMF Toronto x Book Fairies Worldwide
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Campaign for IWD 2020

LMF Toronto partnered with Book Fairies Worldwide for 
IWD 2020.

Objective: Collaborate with an international organisation 
to drive our love for books, leave books around Toronto’s 
landmarks and celebrate IWD.

Why? Book Fairies Worldwide are not restricted to 
countries, and have over 9,000 people sharing books in 
100 countries. 

“I am blown away by the amount of people who are willing to 
give up their books for someone else. The excitement we get, 
and book fairies around the world get, when they find a great 
hiding spot - and even better, when someone else finds one 
of their books, is hard to beat.” 

Cordelia Oxley
Book Fairy In Chief



LMF Toronto x General Assembly LMF Toronto x General Assembly
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LMF Toronto partnered with General Assembly Toronto.

Objective: Share top tips for improving LinkedIn profiles 
for career success, personal branding and establish a 
presence in Toronto’s tech market. 

Why? LinkedIn is one of the oldest major social networks 
still in use today. Available in 24 languages, LinkedIn has 
722 million active users & supports remote networking 
2.5x times more during the COVID-19 pandemic than it 
did before.

A huge success, our event noted:

● 3,000 impressions 

● 600 attendees 

● 250 follow-ups



LMF Toronto x CatalystLMF Toronto x Catalyst
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LMF Toronto partnered with Catalyst Canada. 

Objective: Raise awareness about unconscious bias in 
the workplace, and provide actionable steps to improve 
inclusion in Canada’s diverse workplaces. 

Why? Catalyst is a global non-profit working with some 
of the most powerful CEOs and leading companies to 
build workplaces that work for women. 

Beenish Saeed secured this unique 
opportunity on behalf  of LMF Toronto, 
supported by a special grant of $5,000
awarded by the Royal Bank of Canada, 
to make this event freely available to the 
general public. 
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LMF Toronto hosted a panel to honour the Day of the Girl 
2020. 

Objective: Host some of the world’s most powerful women to 
honour the Day of the Girl and share their stories of 
resilience, perseverance & inspiration.  

Why? The theme of Day of the Girl 2020, “My voice, our equal 
future” inspired us to collectively reimagine a better world 
inspired by adolescent girls. We were honoured to host: 

LMF Toronto International Day of the GirlLMF Toronto International Day of the Girl

Asma Khan Owner & Founder of Darjeeling Express

Aiza Abid Founder of Aiza’s Teddybear Foundation
 
Makele Saidi Director, Corporate Engagement at Catalyst

Mina Khan Machine Learning & Lifestyle Design Researcher at 
MIT Media Lab



● 1000+ impressions 
● 73 likes 
● 70 actions taken 
● Watched by 300+ people

LMF Toronto x StudentosityLMF Toronto x Studentosity
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LMF Toronto was invited to take over Instagram Stories of 
Studentosity for 24 hours. 

Objective: Share career tips in STEM as part of Studentosity’s 
Pandemic Perspective Series. 

Why? Studentosity is a student-run organisation that aims to 
make the transition to Ontario universities easier. Their 
primary focus is to give STEM students the resources to 
network, volunteer and further their academic careers. 

Led by Sienna Mai, Head of Communications & Marketing, LMF 
Toronto, the event received: 



LMF Toronto x The Brain of Gen ZLMF Toronto x The Brain of Gen Z
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LMF Toronto made a guest appearance of The Brain Of Gen 
Z’s podcast episode, “How To Be Unapologetically 
Ambitious”

Objective: Inspire the Gen Z community to relentlessly think 
outside the box and never be afraid to take diverse 
chances. 

Why? Through the stresses of school work and education, 
Gen Z has made headlines for change, fashion and fame. 
The Brain Of Gen Z is a podcast led by inspiring young 
students, who are the changemakers and shapers of the 
future. 

Our podcast episode is number 1 among other episodes, 
and was heard by over 200 listeners across both, LMF 
Network and The Brain Of Gen Z. 



LMF Queens Goal Setting EventLMF Queens Goal Setting Event
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Campaign for IWD 2021

LMF Queens invited 4 women to share their experiences 
and tips on how to set goals and leverage values.

Objective: Highlight that gender equality does not exist right now and 
to encourage our actions to ensure it does sooner rather than later.

Why? Goal setting is often seen as purely logical and straightforward, 
however, it's important to leave space for mistakes and allow your 
personal values to guide your future goals. We brought in four amazing 
women from different industries to talk about their experiences and 
advice for university students. The panel left the attendees feeling 
inspired and confident about setting exciting expectations for 
themselves while leaving space to grow and learn.

The event feedback:

26 attendees

100% confidence boost

100% would recommend
Marina Piccioni Senior Manager, Walmart Canada
Gunjan Kafil Business Relations Manager, BSPC
Riddhi Shah Senior Product Manager, Amazon
Nicole Padilla-Valentin Operations Manager, Interplay
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LMF Network partnered with Hatch and Google to deliver 3 
online events to educate and empower people over 
summer 2020.

Objective: Encourage participants to try something new, 
taking into account the everyday challenges one faces 
especially during the pandemic.

Why? Hatch and Google are invested into encouraging 
diverse founders and leaders into entrepreneurship, digital 
and community.

3 Online Events Summer 2020
LMF x Hatch x GoogleLMF x Hatch x Google
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The events were split into three focus areas:

1. How to launch a podcast for free
2. How to succeed with LinkedIn
3. How to succeed as a female founder

● 500+ attendees across 3 events
● 99% of attendees found the content useful
● 100% of attendees would recommend to others

3 Online Events Summer 2020
LMF x Hatch x GoogleLMF x Hatch x Google
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Zoha Rahman  
Actress and Model | 

Digital Marketing Assistant 

Lucy von Sturmer
Comms Director & Founder 

The Humblebrag

Yassin Bojang  
Founder at Chopwell & 

Home Girls Unite

Kim Darragon  
Founder, Kim Does Marketing | 

Marketing & Events Expert | 
Speaker

Khaleelah Jones
Founder Dime Digital | 

TechWomen100 Winner

Katy Murray
Co-founder Catalyst & 

Creator Coach | 
Senior consultant

Sina Sadrzadeh
Founders of the Future Fellow |

Host of The Millennial 
Entrepreneur

David Savage  
Influential strategic & 

operational leader at Harvey 
Nash | Podcast host of TechTalks

https://sustainablebrands.com/brands/the-humblebrag


Other Notable Partnerships
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LMF x OSAKA LABS
Virtually Vivid - Women in VR
● 90+ attendees
● 5 women in VR showcases

LMF x ALLBRIGHT 
The realities of building a business
● 4 guest speakers
● 25 attendees

LMF x PHOTOBOX x EDEN SMITH 
How to transition into data
● 6 guest speakers
● 70+ attendees

LMF x GENESIS CINEMA
Women in Film Festival
● 9 films
● 120+ attendees

LMF x QADRE 
 The importance of community
● 6 guest speakers
● 50+ attendees

LMF X BRITISH AIRWAYS 
Encouraging girls into STEM
● 70+ attendees
● 4 guest speakers

LMF X VODAFONE 
How to transition into tech
● 5 guest speakers
● 90+ attendees

LMF x BYCHLOE
First Birthday
● 30+ attendees
● 3 gifts provided to each attendee

Other Notable Partnerships
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Partners & Brands
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Some of the brands we have worked with in the past.

Partners & Brands



Contact
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Contact

Website
LinkedIn

Instagram
Twitter

Facebook
Eventbrite

Slack
Medium-blog

Podcast
YouTube

Newsletter
Email 

www.lmfnetwork.com 
@LMFNetwork
@LMFNetwork
@LMFNetwork
@LMFNetwork
LMF Network
join.slack.com/lmfnetwork 
www.lmfnetwork.medium.com
Strategically Winging It
Failure Comes Before Resilience
Sign here
hello@lmfnetwork.com

https://www.lmfnetwork.com
https://www.linkedin.com/company/11696896/
https://www.instagram.com/lmfnetwork/
https://twitter.com/lmfnetwork
https://www.facebook.com/likemindedfemales/
https://www.eventbrite.co.uk/o/lmf-network-like-minded-females-17180729100?internal_ref=login
https://join.slack.com/t/lmfnetwork/shared_invite/zt-9u66ylxt-QVI_FZzVWP_8WQ01cuH8~g
http://www.lmfnetwork.medium.com
https://www.lmfnetwork.com/podcast
https://www.youtube.com/watch?v=YmlDNi9zPd4
https://view.flodesk.com/pages/5ff85ab7eb6637e3f8724102
mailto:hello@lmfnetwork.com
https://www.instagram.com/lmfnetwork/
https://www.linkedin.com/company/11696896/
https://www.facebook.com/likemindedfemales/
https://join.slack.com/t/lmfnetwork/shared_invite/zt-9u66ylxt-QVI_FZzVWP_8WQ01cuH8~g
https://twitter.com/lmfnetwork
https://www.lmfnetwork.com/
http://www.lmfnetwork.medium.com/
https://www.lmfnetwork.com/podcast
mailto:hello@lmfnetwork.com


Media PresenceMedia Presence
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Thank You to Our Volunteers Over the YearsThank You to Our Volunteers Over the Years

Isabella Mirretta Barone - Financial Coordinator 
Nina Bernstein - Social Media Coordinator 
Rida Chaudhry - Sponsorship Lead 
Lola Jiao - Events Coordinator 
Amber Wright - Freelance videographer
Danielle Kidd - Freelance photographer
Rebecca Cromwell - Freelance photographer
Ioana Andrei - Femship events coordinator
Jui Joshi - Advisor 
Suvi Chi - Advisor
Alice Leguary - Advisor
Barbora Juhaszova - Advisor
Preethi Sundaram - Advisor
Khaleelah Jones - Advisor 
Anna Panayi - Advisor
And more.

Blog Content 
Gaelle Couberes -Ayesha Quraishy - Charlotte Allen - 
Lucy Shutt-Vine - Taneisha Moore - Frankie Jones
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Sonya Barlow - Founder + CEO LMF 
Beenish Saeed - Founder LMF Toronto 
Shanzeh Chaudhry - Founder LMF Queens
Chiara Ronga - Tech & Community Lead
Beatrice Sutcliffe - Social Media Coordinator
Tania Croda - LMF Mentoring Lead 2020
Bruna Rolo - Content lead
Maya Welford - Social Mobility Pillar Lead
Alex C Menendez - PR & Communications Lead
Georgi Stapley - Social Events Executive
Mark Magowan - Business Intern
Tanishka Jain - Social Media Coordinator
Sana Khan - Research & Reports Intern
Eleonora Papini - Data & Impact Analyst 
Naomi U Ediru - Slack Community Manager
Preiti Randhawa - Social Mobility Operations & Events
Sienna Mai - Head of Communications, LMF Toronto
Karen Mork - Social Media Content Creator
Clarisse Chia - Project Manager 



How Can You Support LMF Network in 2021?How Can You Support LMF Network in 2021?
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Volunteer your time pro bono as an LMF volunteer, workshop lead, blog contributor or 
mentor.

Sponsor the talent attraction or community workshops and mentoring programme for 
as little as £500, which can fund places for candidates from marginalised backgrounds.

Partner with your organisation as a research partner to support us in conducting further 
research around diversity and inclusion topics.

Commission the LMF network for all things diversity & inclusion related, from strategic 
advisory, auditing practises to implementation of the policy change and bespoke 
training to upskill all stakeholders of the organisation.

Attend upcoming D&I initiatives, including public workshops and roundtable 
discussions.

Please note, we are open to partnerships where instead of financial compensation, organisations can provide 
access to virtual tools, digital marketing credits, PR support and/or office hours.

1

2

3

4

5



£9,000

£2,580

73

While we are a not-for-profit organisation, 
funding is necessary to support LMF’s 
day-to-day operation. That is why from 
January 2021, we made the business decision 
to charge a small amount for our events.

The donations we have received through 
crowdfunding, will cover basic costs for 
technical tools like Gmail and Zoom.

Thank you to everyone that has supported us 
so far by donating!

If you can donate to support the programme, 
please go to our GoFundMe page.

£2,580 donated on 

£9,000 grant from

DonationsDonations

https://www.gofundme.com/f/like-minded-females-lmf-cic?utm_medium=copy_link&utm_source=customer&utm_campaign=p_lico+share-sheet+expWdV
https://www.gofundme.com/f/like-minded-females-lmf-cic?utm_medium=copy_link&utm_source=customer&utm_campaign=p_lico+share-sheet+expWdV
http://www.youtube.com/watch?v=Cm_NfH-IsJY
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LMF - Virtually VividLMF in Action
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LMF in Action

http://www.youtube.com/watch?v=NlWxFw4QDKg
http://www.youtube.com/watch?v=pRBttUdzKqc


If you're interested in supporting our mission, contact:
hello@lmfnetwork.com

Or visit us at:
www.lmfnetwork.com

@LMFNETWORK

Report written by Eleonora Papini and Alex C Menendez
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